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Hl, I'm EriC

e 15+ years leading cross-functional teams to build innovative experiences
e Focused on collaboration, data-driven insights, and exceeding client expectations
e EXxpertise in mentoring teams and fostering cultures of autonomy, growth, and innovation

e Proven track record of improving customer experiences and driving business outcomes

e Passion for empowering teams to deliver their best work

e Skilled in navigating organizational challenges in both agency and in-house

Companies I’ve worked with
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Verizon NextGen Digital

Prospect (first time /return)
customer experience
targeting top funnel browse

engagement and conversion.

INncluded initial discovery
territories througnh home and
landing page redesigns.

Verizon Wireless

Experience director

12 designers, 2 strategy,
1 research



NextGen Digital Experience (verizon.com)
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Top deals

foryou

iPhone 14 Plus.
Get four,onus

o Phone 18 Pus

2 sigain A

1E5 W 12510 BL NY NY 10027 Change lotabics o

$45.00

Save for |ater Firalize hundle

Buy your favorite
AirPods. Half off the
second pair of your

choice,onus.

Al 17

Key Business Objectives

Align the org around digital being the most personalized
flagship destination

Increase prospect and customer conversion

Reinvent iteratively

Measure at all levels and prioritize continuously
Relentlessly eliminate wastage from idea to value lifecycle
Realign to customer needs

Key Experience Objectives

Reinvent .com experience based on key principles:
'Let’s trust each other’

Don't mislead, create confusion, or take advantage.
'Show me the way’

Guide me every step of the way. I'm busy. Make this easy.
‘Know me and show it’

Pay attention to my wants and needs, no matter where

| am in the ecosystem.



Discovery Territories

K

Predicti
Platform

A predictive platform that understands you, an
experience designed around you. Using
anticipatory intelligence, your experience
discovering the right plan, device and benefits
just got smart — making your life simple.

Simplifi
Shopping

A simplified shopping pl: that taking the
complexity out of choice, streamlines the decision
process and assists you in finding, configuring,
and buying what you need.

Apple iPhone 14 Plus
Starts at $25.83/mo Boom!Ultra
Widebandis
available in

your city

Start building

People like you
also liked...
d5 Iminterested in this offer

( 256GB )

[ Purple
AN

iﬂd AppleiPhone 14 Plus
[

Starts at $25.83/mo

AppleiPhone 15
$23.05/mo

My Favorites @
Edit Preferences

Unlimited Ultimate plan Add another service or

Verizon
& Im

A lifestyle-led platform thatrelates toyouona
human level and allows you to envision how
Verizon enables your lifestyle to make itricher
and more rewarding.

Verizon

An operating system for all your digital
connectivity needs - providing you the right
information, notifications and tools at the
right time to connect, protect,and manage
every aspect of your life.
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Stay Relevant

Persistent context and relevancy to promote an easy, simple and relevant
browse and shop experience.

dictive Platform

Explorations

Discovery Territories

I d . t .
P I at fo r I I I Leverage all signals from unknown prospects to immediately start a
relevant conversation on the very first visit.

- . . Save your
Immediately Relevant Pickupwhere || appieiphone1s Unlimited Utimate Plan oo proaress
you Ief‘t off ‘ Starts at $29.16/mo Starts at $50/mo o ) ) - .
nter your email

early as tomorrow X Multi-line *  iPhone X Travel perks X 5GatHome Internet X 256GB

' \ d on your last visit View allfiters

= . Vs N N ( N

h =" = (\ 5G Smart Phones ) ( Bring your own device /‘ I\ YouTube TV /) L Tablets /,‘

Explore new horizons
f t- -t f th Available now
o con nec IVI y ro m e i’:ij e Other items yourecently viewed © BryantPark,NY
comfort oMu r home- »Tv.nik.\blc f_or pickup today - The ultimate Phone plan with Apple One Pick up by 5:00 PM today
- ) Starts at $54.99 :( $65/line, shareable up to 5 people Startbuliding >
. $9.95/line perk savings

5GHo
Start building

© Bryant Park, New York

TR
( saveforlater |
. e

e SRR S. Welcome back!

Ultra Wideband
is availablein
your city

© Bryant Park, New York

Looking for something new?

« Travel easler with high-speed International data, talk & text
« Work from anywhere with 60 GB premium mobile hotspot data
= Home internet as low as $25/mo, service availability varies

Start building

u Your phone ol Yourplan

Beats

Studio buds

Be Predictive &
) N Apple Starts at Unlimited ORehe
active iPhone 15 $3611/mo Ultimate $50iine
Leverage what we learned from prospects

and customers to predict and influence the
right products and services at the right time.

pr- ¥

.

:If Identify

Provide experiences to quickly self identify through browsing to continually
contextualize the content and build a progressive profile.

Based on your last visit Active filters based on browsing

®© BryantPark, NY

View all filters

've been checking out 3o far here are some suggestions

- 4 N /7 ™
Whendoyouliketotravel? ( summer ) Winter ) ,
\. /7 N\ / Family Plan Deals A Compare iPhone 15 and iPhone 15pro A Current phone promotions A

What are youinterested
o inlearning more about?

/ N\ N
[ Travelperks ) Remoteaccess |
\ / N\ /

way,
streaming
any new line

Recommended %
accessories

Explore products curated for your

/

Ve ~
| Familyadd-ons )
\. /

Available for pick up today

device or shop all accessories. &t Bryant Park
— Apple iPhone 15

| Shop recommendations /I

N~ ZAGG Apple 4 colors
Case with MagSafe Watch Series 9 Starts at $29.16/mo : . ; )
In stock at Bryant Park In stock at Bryant Park h U I U Streaming Perks with Hulu and Disney+ Bundle 2 Phone Lines + 5G Home Internet
Starts at $54.99 Starts at $13.86/mo L E‘ cl 12 months free with a new line Sta $100/mo + includes free additional iPhone

Show me something else (1] -

A
% 5GSmartphones /)

4 N\
) ( % Travelperks )
-

B E How many phone lines are [~|
you looking for today? -

Y

* Family focused \

N~

N/




Simplifie
Shoppin

plified Shopping

Explorations

plify the
Complex

Help customers make informed decisions and
understand all their options so they can move
through the experience efficiently, while

retaining their context and progress. AppleiPhone 15 Uniimited Uttimate plan
$22.05/mo $50.00/mo
< 20-30 .
My Favorites
<
” Apple L J
B AppleiPhone 15
< X 5G Smartphones ) Starts at 329.16/mo

X Bill Credit

Choose your plan

We've selected a few options
that would be perfect for you.

f\x Multi-line ) (x_sc )

(}( International

Build your bundle

@ Bryant Park NY

v

' u]

Apple ©
Apple iPhone 14 Plus

Starts at $25.83/mo

Apple '
Airpods Pro (2nd Gen)
$34999

ch Shopper Intent

Present new customers with starting points that match their intentions and make it
easy configure across product, plans and promotions.

Shop by phone

iPhone 15 $23.05/mo Your plan

Change phone

Customize youriPhone

Color Storage 128 GB New customer

Buy new phone Payment for 36 months

Choose your unlimited option

Bundle Total
$23.05

Add another service or
device

iPhone 13
| N 517.49/mo

Edit Preferences /7 My Favorites @

Elizabeth L
James case

$4999

15% off cases and accessories

L 4 = iPhone 12 A g ‘RN iPhoneXxs
$18.05/mo ’ $15.07/mo
+ + :

ShopMobile  Shop Home

Shop by phone

Shopby plan

Ways toshop

Unlimited Ultimate

Everything in Unlimited Plus with double tf

nobile hotspot date, internatior

and more

+ Up to 50% off 2 watch, tablet, hotspot or

lum plans

Your perks

$55/ line*

nectivity

1amic Pricing

Unlimited Plus $45/ine

Select )

Save on the perks you want. Select 2 free with your Unlimited Ultimate Plan. Each additional is just $10/mo.

Disney Bundle

$0/mo

$8.97/mo De!

Edit

- V\\
holu Dfenept zsen+

Apple One

$O/mo

$12.89/mo Details

®Musi
®tv+
®Arcac
&iClo

( ) -
Save forlater |
\ S/

DisneyBundlefor$0/mo
When you bundle with your [\ Add Promotion
saved device —

“~

)
S

Shop by plan

Your plan

Unlimited Ultimate

thing in Unlimited Plus witt
nobile hotsg jate, internatior

and more

+ Up to 50% off 2 watch, tablet

lum plans

Your perks

Disney Bundle

Disney Bundle

~

~
hulu Eﬂp«\- ESFNi+

Apple One

®Mus
stv+
®Arcac
®iClo

Recommended phones for you

rph 3
Change plan Select your phone,

Buynewphone Trade-in  Bring myown

$55/iine*

$0/mo iPhone 15
» Det

$23.05/mo

$0/mo

AppleiPhone 13

Starts at $0/mo

potapotor % . %
[

iPhone 14 Plus

$20.05/mo

Free phones for your new line

iPhone 14

$1812/mo

Apple iPhone 11Pro AppleiPhone XS
(Certified Pre-Owned) (Certified Pre-Owned)
Starts at $0/mo Starts at $0/mo

$10-83/me Det

16 months, 0% APR

Be Clear & Transparent

From pricing to promotions, bundles to perks, always be clear and transparent so
customers understand what they are getting and how to getiit.

Popular plan combos with Unlimited Ultimate

The Ultimate iPhone
plan with Apple One

$65.65/mo

$9.95/line perk savings

Apple One
.’MUU.
®tv+
®Arcac
&iCl¢

®One

iphones for your new line
et early as tomorrow

What color do you want?

For easy shopping,
savings &more

$40/[ilnmo

$2.95/line perk savings

Walmart+ Membership

Walmart+

Wi

1e Price $83/mo
. s with

iPhone 14 Plus
Starts at $0.00/mo

Unlimited Welcome ~ $30/line*

Save for later |
\

/

Your
Savings

Your selections and
current promotions will
save you $35/me.

\ /
ual Savings

yscription

-
als for you @)

o

SmartWatchData  $10/mo n
& Safety Save $10/mo

——
( Save for later > m
N -

Unlimited Ultimate $55/iine

rerything in Unlimited Plus with double the

sile hotspot date, international conne

50% off 2 watch, tablet, hotspot

pply Promotion

(D Add another

service or device
Your Bundle Edit
H AppleiPhone 15 $23.05 /mo
128 GE Pink for 36 monihe, O APE
lﬂ Unlimited Ultimate $55.00 /mo
ot Disney Bundle 50" "“"v”"’
Due Today $0.00 v
Estimated Monthly Bill $78.05 v




Discovery Territories rizon & me

nected on your upcoming trip

Verizon
& me

Explorations

Verizonis the
key to hassle
free travel

If you travel 3 or more times a year,
here’'s how Verizon can help.

‘my experience

.Eﬂlleo protection

ot ’3{%\

The Gamer The Traveler
‘ Fitness 4

I

lateto Life

Meet customers where they are, whatever
their lifestyle, interests and needs may be to
immediately make a human connection.

How many times per
year do you travel
internationally?

Be Inspirational

Tailor fit plans and promotions that match and
inspire customers to live the life they want.

Elevate your experience with a bundle and save over $220

= o)

:] Your device E Your audio 1l Your Add-on
Belsin $4998 Apple $200 Verizon Device $10/mo
PowerBank10k  $59.98 Airpods Pro $349.99 Protection s $it/me
Available for pickup @ for picku

AN

The Entrepreneur

w Everything you need

cwome: RS

pluss

When do you like to travel?

il Your plan option

3 TravelPass $0/day
Days with was $i0/day
Unlimited Plans
« Get unlimited talk, text and data* ir
Portugal for 3 full days
A 24-hour TravelPass

automatically wher

phone in any TravelPass country

« Avoid pay as you go rates

1l Your plan option ommended for you

3TravelPass  $10/month 3 TravelPass $6.99/mo
Days + Verizon WsS#meni Days + Streaming  ¥sS19/me
Mobile Protect for Travel Bundle

+ Get unlimited talk, text and data* ir
Portugal for 3 full days

ce protection on the go

Always Customized. Always Rewarding.

Allow prospects and customers to envision and customize a

rewarding Verizon experience.

\ rizon 222
EUROPE'S mb Luxury travel for
O OURNENS -mber Verizon VIPs =D
4 cclusive

n _ @
= YouTubeTV

Included 6 months free for new customers

For the length of your trip, we
recommend a TravelPass

o Bestoption for your usage history.

u YOUTUbew patagonia , TravelPass $1OI\||\HpHv day

10% at Patagaonia

Redeem your benefits immediately

Kids can share location
with their parents.

Peace of mind for you. Manage your plan

Freedom for them.

Deavice groups A Parental controls A

Device protection 2 Location tracking A

Pediatric Cancer
ol G OUNDATION

Let’s contribute together.

set unlimited te d data® ir
CLACUNCARERGTEICHN 510+ countries and destination

—
( Add TravelPass /l

\

Getthe v

Assassin's Creed Valhalla
most Out Of is now available for free

download. Play today.
your new

Xbox

Inneedofa
controller?

Get one month of Xbox
Game Pass Ultimate,

onus.
®

onthly Perks

Shop accessories

V3 Gaming Mouse
$68.98

JLab GO Headset
$49.99




rizon OS

Explorations

Discovery Territories

Verizon OS

Be a platform for Connection

Simplify customer lives by connecting everything that is important to
themin and outside of Verizon

Be Indispensable. Continuously Valuable.

Anindispensable ecosystem that continuously enables, simplifies and add
value to customers

Exclusive 4 Your Hoalth Gosls

perks for you Review your progress so far

this month.

Link t new movies
Let’s connect your car accounts ¥) Connected you streaming ?

AMERICAN] 'm

«  Connected
iccount = -
S \dd accounts

e@ Add Family Member a

@) <L .

+.
At Starbucks? Link your .
account and gel a free coffee Track yourruns with
each week. Apple Watch Series 9

1 Member Exclusive

Apple
Link your Starbucks . -
( i /s s to Tay! wift's Eras Tour 7
)&.) ‘. account to Verizon 2 Watch Series 9 Want tickets to Taylor Swift's Eras Tou

Starts at
$22.22/mo
o Manage health apps >

Profile type

—
_ ((Sworow ) CLM_ GetamonthofCalmonus >
N
XBOX NTC

You've been traveling

Account Owner
alotlately.
Trevelf

Account participant

v else can _
- help you? Stay connected with

high quality streaming

From virt

K16+ (D ‘ Koen track ofyour 4. Switchand make the most out of your bundle
- | run with Strava

Kidunder16 (i) O J HomeKIt | 3 Living Room ‘ ‘ \

1107 days ago

Netflix Premium &

Disney Bundle STARZ Bundle
Movies for the family $25.99/mo

Sara’s Afternoon Run

/o\ Swap your device.
- j AnqIctuscﬂsureitnsro:ycledina ustainabl

Ready to add another line , & Z

to your account?

d environs lally frendly way.
Disney Bundle

A Bedroom

Add aline (i
¥

AL iy
hulu Dsngp+ asrne Sarareached her run goal this week!

w you're rooling for her

Always On.
Always Intelligent.

4. What canwe help with?
Continuously monitoring and proactively updating
customers with most essential information to make

life more informed and simple. 4. HiGregory, let's set up service on your new iPad.

Gregory’s Devices
AppleiPad Mini (2021) ~ ™

( startsetup )
Y,

~
4 IMEI. 1234 9 N~
, t iPhone 11 g
Notifications
New Dovica Notification

. Hi Migue!. letting you know tnat Gregary had now

Jennais currently finished satting Up the new iPad

onarun e
& ; = Ak
Check Jenna's location iPad Mini
~

% 2missed calls
Last callat 1£32PM

@) 2missedcalls

automated

Household Routines

@ Turnon home lights
1starter -2 3

Turnon motion sensor

e |

Monitor wif
1starter - 1act

Garage
1starter+1z

‘ ‘ ¥
\ l Apple Airpods Max

Accounts Usage
Sara uses the most data out
of allyour lines.

—~

Miguel Sara  Gregory (Under 16)  Jenna (U

TITEED CEIIED

Screentime Texting
3 hrs daily 1.5 hrs daily

«© »

Downtime App limits
Daily- 9 PM-7 AM 3apps

«© «©

i vordd
|,
b
=
|

‘lMll

Setapp limits

o)
8}
o

Instagram
2hours

Snapchat
1hour

Youtube
4 hours

. :
L
{ gory has arrived at school safely.
' |
tdo opened X




User research - concept testing

Personal Business

Shop WhyVerizon Support

Promotions for you

Based on your favorites
© Bryant Park, NY

Get the iPhone 15 on us with plan

The ultimate $65/ine-

iIPhone plan,
with Apple One

Welcome back.

Let’'s review where you left off from your last visit.

Apple AirPods Max $549.99
Amm Get it shipped by Feb 1to 22203

Getitasearly as

®

<)
-

a, talk & text

& 36 >

EP Pmnotinterested g3 Pmstillinterested

1-833-VERIZON Stores Espanol

Search Verizon Q Signin [

From your favorites
Apple iPhone 15 Plus

Get it with Pro on the Go

Get the iPhone 15 onus
with a new line on our

Learnmore > X
Unlimited Ultimate plan

Start with our most
popular plans.

You can start with our most popular plans, so you don't
need to build from scratch. It's that simple.

I you love $65/ine
MOoVies, Series
& sports

I you love $55 e

streaming &
original content

’ Verizon Assistant

Welcome back.

Contin
recent

Recommended plan

For the best coverage in Arlington

Unlimited Ultimate $65/me

Lines you need

2 v
Based on your previous s )

5G Ultra Wideband

60 GB premium mobile hotspot data

High-speed international data, talk & text

More plans >

Apple Airpods Max 13
it $54999 - o
ngton Clarendon

Trade-in your device and pick up
your new phone today

© 22203, Atlington, VA

Change location Start trade-in >

GW Max For just
(yit “ $10/mo

n 9

&
a1

.,u [|

t

Explore perks fof;our plan >
L <

Phone Cases

Select your accessories.

All Apple Samsung Google

iPhone 14

Elizabeth $25.00
James Case

nStockat E t Par

Favorites
= Apple iPhone 15 PI
' [

7. Smart Recommendations

Unlimited Ultimate

.¢' Popular choice for iPhone 15

AT O Nd il

Motorola

o

iPhone 14

Otterbox $45.00

shipped by Feb 1

22201

i
=)

Zagg Screen Protector

.¢' Top rated for iPhone 15

Apple iPhone 15 Plus

setit to $25.38/mo — ° '
2203 with P nthe G

Related accessories

Jased on purchases in Arlingtor

Apple Clear Case with
MagSafe for iPhone 15 i
Arlington Clarendon

Apple Airpods (3rd Gen)
with MagSafe i
Get it shipped tomorrow t

Apple Watch SE -
(2nd Gen) @

th Proon the Go

Apple Lightning to USB
Cable (1m)
& G t

Shop accessories >

P
iPhone 15 iPhone 14 Pro

Apple Case $34.00 Case $23.05

shipped by Feb

PR
XBOX

Xbox All Access

10/m

3* 6 monthe free with new device

NotinstockatB

$23.99/mo

Refresh recommendations e

Phone Protection Plan

‘Q’ Great for students




User research - concept testing

Research
Method

Remote, usability testing
60-70 minute sessions

Sample Size & Definition
9 prospective Verizon customers
Mix of Account Owners / Managers

3 climbers
6 extenders

Mix of gender identities, ages (21-65), ethnicities, and
household incomes

Evaluated Stimuli:

RC1(Browse): ‘Concept & Test’ Research Stimuli

Epic 1 - Tailored Content on Return Visit

E1-1 [First time experience]

Evaluated Stimuli:

Epic 2 - Browse by Budget

Find a plan that fits

E2-1[Budget decisioning tool]

v

Customer
explores
devices and
accessories
before returning

Verizon confidential and proprietary. Unautherized disclosure, reproduction or other use prohibited.

Find a plan that fits

What is your total monthly budget?

o - CO

93N s 80~ match ¥ SO~ men

Unlimited - Unlimited i Unlimited
Ultimate Plus Welcome

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.

Includes aspects of
“Browse fulfillment

E1-2 [Return experience] E1-3 [Return experience - modal]

Evaluated Stimuli: BAU

Epic 1 - Tailored Content on Return Visit

cqp:h::'sm m\:l&mﬁ. Save up to
| Apple OetRonve $300 a year
e with mobile &
home.
Sty botter 1
Phone 15
>
: @.' -
=
Our latest.
iPhone 14 Plus. the new Get the Nintendo Keep yo
Get four, on us. Samsung Galaxy Switch system and Keep yc
onus. MOre, on us. Switch
.- Gomany 524«
—
E1-1D [Current home page]
J Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 9

Evaluated Stimuli:

Epic 4 - Persistent Access to Browse & Shop Tools

Start with our most
popular plans.

E4-1[Favorites with smart recs (pg 1)] E4-2 [Favorites with smart recs (pg 2)] E4-3 [Device/Plan promotion]

J Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 1



User research - concept testing findings

While some content was helpful in showcasing the benefits of Verizon, users felt they were
being upsold
First impressions of first time visitor experience:

+ Most notice the Verizon Assistant and would like to interact with it by answering how many lines they have
+ Most appreciate the specificity of the question from the first page as it feels they can customize the kind of plan
they want from the get go.
+ Users wonder what kind of questions they'd be asked next but assume they will be questions to further understand
their wants and needs from a phone provider.

+ Most notice the 5G network comparison to T Mobile and appreciate the competitive data as it leaves the user intrigued to
learn more about Verizon's benefits
+ They find the data very compelling and a time-saver instead of having to go searching for comparisons like this one
on the internet.

Unlike the usefulness of the VZ Assistant and 5G network comparison, users found some content within the
page to be unhelpful in determining the benefits of switching providers:
+ Some users thought the top accessories section was randomly placed and had the intention of upselling the new
customers.
+ These users would like to see more devices like iphones or tablets that they can get for a discounted price when
purchasing a plan.

+ Some users would like to use this space for more comparison data to show the benefits of switching providers
+  One user would prefer to see information about how to contact Verizon support (email or txt) instead.

J Merczoncoohdentied e prapratany Unauthotized diediosore, reprod

- Mitigate upselling feel within experience
- Leverage assistant UX for entry
- Don’t overload users with too much content

Users are willing to give more personal information to Verizon

When asked how they felt about Verizon keeping their personal information to build a personalized
experience, users understood why they would do it and encourages Verizon to use this info to create more
useful/informative content.

+ Some users feel Verizon values them as potential customers by putting in the time to figure out what they want and
suggesting recommended plans.

+ A few users are a bit disappointed with the level of personalization Verizon built and expected more from the information
they have of them.

+  “If I'm going to give my information away | would expect some helpful information in return. Like | expected them to give me
more ads on what | want or more comparisons to T mobile to bring more value to using Verizon services. | would think they
have enough information to give me that kind of data.”

To create a more personalized experience, users said they were willing to give out more information:
+  Some users are willing to give out the details of their current plan so they can compare and contrast which phone service
has better benefits and pricing.

+  Some users expect to give out services they need and are interested in by completing the Verizon assistant questionnaire.
(ex. Lines, streaming services, devices, data usage, etc)

\/ e h iy Lindhutix . teprodd

- Continue to explore ways to collect user-provided
info/preferences to drive personalization and
relevancy

- Explore comparison tool for plan benefits for
switchers

Users would not be confident in making the switch to Verizon just yet

Most users knew that their location and current provider info was being collected by Verizon.

+  While they understand why the information is being collected for a more personalized experience, users were
hoping/assuming they were asked before giving out that information.
+  If not asked, users felt it was invasive.
+ “I like that they use my information to give me useful data, but if they didn’t ask me first or let me know that theyre doinf this i
would find it super invasive.”

While users thought some of the content was useful in helping them determining if Verizon is worth switching
providers for, they would not be confident in making the decision to switch yet.

+ Users would like to continue with the Verizon assistant questionnaire to see what kind of plans or other useful information
they come up with before committing to anything.

+  Some users felt the ads/promos could have been better or more enticing (ex. Free devices, bundles, etc.) to know exactly what
kinds of deals Verizon can offer them.

+ Interestingly, most climbers said they would want to get on the phone with a rep before making a decision to switch to make
sure they understand the plans they choose and that they don't miss anything important (ex. Fine print information like taxes
and fees)

J Nesritonr e iy Uneathsodize ! teproc

- Make customers aware upfront of data collection and
intended usage
- Explore more self-service experiences/tools

Favoriting items and smart recommendations give users a more personalized experience

First impressions of Browse and shop experience:

+  Most like the concept of favoriting items across the Verizon site
+ They find value in favoriting items so if they leave the site and come back they can pick up where they
left off
+ However, there was one user who really disliked the favoriting tool design because it looks like a
checkout page.
+ Most like the smart recommendations as long as they are relevant and useful
+ Most users found most of the smart recs to be targeted and personalized based on their favorited
items - they especially liked the bundle that was added to one of the smart rec plans.

+ Most users like the popular plans as they customize each plan for a specific type of person (based on their
interests)

+ Users like the variety of bundles you can get with each plan

+ Users like the variety of options and expect to be able to mix and match or customize the plans to
their liking

+  Only one user saw the “get iphone on us” promo that was based on favorites

+ A couple users thought the plans were too overwhelming and had more questions than answers- it
was picture-heavy and not enough detail about the plans themselves (would want a checklist like in
budgeting tool plans)

\/ A torr e hidentiatand proprmting Unutbch red disclosare, teprod

- Continue to explore ways to review/see history

- Plan builder tool (with customizable popular plans)

- Smart Recs refinements on data/user behavior
leveraged

Users like the content of second-time visitor page but thinks Verizon can push further into
personalization

First impressions of second time visitor experience:

+  Some users liked the recently viewed items, but would like Verizon to go further and offer deals associated with the
devices to make it more appealing.
+ Most users like the idea of a recommended plan and how it shows cost per line and details of the plan.
+ However, users would like to customize the plan by adding more lines, devices, and bundles on the same page.
+ Users would also like more transparency like price totals (with taxes and fees) and to read the fine print.
+ While they notice the ‘more plans' button, users would like to see more plan options on this page - maybe
another plan option that is a better version of the recommended plan.

+ Most users felt the promos on this page were better than the ones on the first time visitor page.

+ “I think the netflix ad is relatable to everyone since i think everyone streams shows and movies and i like that
you can see if you can trade in your phone because when i look for new plans i want to see if there might be
opportunities for an upgrade.”

+ Users would still like to see more promos about free devices.

While users thought the recommended plan and recently reviewed devices were a good start in the right
direction of personalization, they felt the related accessories section was the least helpful and once
again, an upsell.

+  Some users said to remove the related accessories and add useful information like more plan options or promos that
appeal to new customers (like iphone on us)

J Ntz rone fick iy Uneat ot zed discl reprock

- Continue to pursue return UX personalization with
relevant offers

- ‘Pickup where you left off’ pattern was desirable
(minus accessories feeling like upsell)

Most value the budgeting tool as a way to customize their plans

Budgeting approaches:

+ Most users have no specific approach to budgeting, they just want to be able to get a good deal based on what they
need or want currently.

First impressions of budgeting tool experience:

+ Most users like the no. of lines and budgeting questions
+ Users feel like Verizon is taking their limitations on budget into consideration, they like how specific the
questions are
+ “Gives you the feeling of transparency. there's something at verizon that can work for you even if you only want
to pay 100. Gives you more decision making power, you can customize it to make a bundle that works for me."
+ However, a few users feel like the questions are too broad which can create more limitations on plan options
than opportunities, especially if budget is not a top priority for them.

+ Most users like the “your selections” section
+  Users appreciate the level of pricing breakdown on the page ,how much they will be saving, and how much they
have left to spend on their budget
+ However, some users are not sure if the taxes and fees are included in this price breakdown so they would like
that information to be more transparent ) )
+ Even though most users felt like they can trust verizon's price transparency, they would still click into billing
details to make sure they're not missing anything.

+ A few users liked the recommended plans
+ They like the details within each plan, listing out the benefits and services included
+ Most would click in to see full plan details
+ While some liked and appreciated the budget match concept, some users were confused with the match
concept as they didn't know that it was associated with how they answered the budgeting tool questions.

- Budgeting could be rolled into broader plan
comparison tool

- Continue pushing for pricing transparency early in
journey



Homepage redesign - browse UX

Personal Business 1-833-VERIZON Contactus Support Store Directory Coverage map Espanol

Mobile Shop Why Verizon Support Search Verizon Q  signin O <

Good afternoon. @ Shipto 10027 Tm] Harlem Store

iPhone 15 Plus. Newphoria. Get it on us with select Unlimited plans. New line req'd. No trade-in req'd. Online only. Ends 3.31. Buy | Details.

W Bring your phone and get $540 ¥ $1,000 in total savings

| e ne |
Americarelies on Join Verizon for $25/line iPhone 15 Plus & iPad Pro
for days’onus- Per month. Unlimited Welcome and Auto Pay
reqd. Add’'l taxes and fees apply when you

and keep yOI.II' phOne. Online only. Ends 3.31. On select Unlimited plans, New
line reqd, Trade-in reqd.
| e}
D Ive I nto w  Unlimited Ultimate plan 7 switch and bring four phones.
h t, GetiPhone 15 Plus on us, with an ‘ N my
wnats Nnew. PI an\/

Unlimited Plus plan
m Learn more >

Ty Trade-inRequired

Online only. Ends 4.30. New line reqd.

Learn more > e

Learn more >

D Shop phones 1‘,1. Trade-in device m Bring your device @ Get Home Internet

Explore our devices (_Esvtoreatiaeices )

W Saveupto$500 W saveupto$200

W Saveupto$500 ¥ Saveupto$500 W Saveupto$300

Apple Apple Samsung Apple Samsung




Homepage redesign - browse UX
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Good afternoon © 10040 T BryantPark

iPhone 15 Plus. Newphoria. Get it on us with select Unlimited plans. New
line req'd. No trade-in reqg'd. Online only. Ends 3.31. Buy | Details.

Diveinto
what’s new.

w  Unlimited Ultimate plan

GetiPhone 15 Plus on us, with
an Unlimited Plus plan

Ty Trade-in Required

Online cnly. Ends 4.30. New line req'd.

Learn more >

Personalized greeting,
geolocation for shipping
and local store

Reimagined hero tiles
that introduce rapid path
to purchase and learn
opportunity

Quick actions to top
visited pages from
homepage (intent-based)

Relevant device tiles
displayed based on
customer signals/pref

Q @ O

Good afternoon © 10040 T BryantPark

iPhone 15 Plus. Newphoria. Get it on us with select Unlimited plans. New
line req'd. No trade-in req'd. Online only. Ends 3.31. Buy | Details.

Diveinto
what’s new.

w  Unlimited Ultimate plan

GetiPhone 15 Plus on us, with
an Unlimited Plus plan

*y Trade-in Required

Online only. Ends 4.30. New line req'd.

Learn more >

0 N

Shop phones Trade-in device

Wy ®

Bring your device Get Home Internet

Explore our
devices

W Saveupto$500

Apple
iPhone 15 Plus
© e )
@
{/
b—)J

aslowas $10.99/mo for 36mo ®
Trade-in Price: $549.99 Full Price: $849.99

Learn more >

Reimagined plan tiles
leveraging rapid path to
purchase and learn
opportunity

Elevated quick actions for
switching prospects

Elevated home internet
product availability
directly on homepage

Get exactly what you want.
Only pay for what you want.

Change it up at anytime.

W $5in savings

vw  Unlimited Welcome
Features
A 5G

“= 30 GB premium mobile hotspot data

Learn more >

C Explore all plans and perks )

Already have adevice?

Wy ™

Bring your device Trade-in device

-
Switch to fast,

reliable Verizon
Home Internet.

Check if Verizon Home Internet is available

Q Enter street address

SG Fios

Verizon 5G Home is fast,

Fi
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Verizon Fiosisa

Reimagined perk tiles
balance discoverability
with cost saving
opportunities

5G Fios

Verizon 5G Home is fast,
reliable home internet so
you can game, stream and
connect the way you want.

Verizon Fiosis a
optic network tk
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speeds to milliol

in the mid-Atlanf

England.

Perks & services

Customize for your entertainment, security,

and device protection needs.

‘ Featured

Disney Bundle

$25/mo
Save $8.99/mo

= Disney+ Premium (with ads)
hulu Hulu (with ads)
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With Unlimited Welcome, Unlimited Plus and
Unlimited Ultimate Plans

Learn more >
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Shop
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Support
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Top Accessory Brands
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Verizon NextGen Digital

- 6+% target for increased conversion on prospect customers
- Flatten Learn/Buy layers, simplify checkout

- Increased average order value

- Improved customer segmentation & personalization

- Reduced acquisition costs

- Operational efficiency, improved self-service

- Cross-selling and up-selling success
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Rewards & Benefits Hub

INntegrated nub experience
unifying rewards & benefits

expgrlencgs acrpss INnes of UX Design Lead,
pusiness, INcluding the launch Design Innovation team

of Chase Travel & Chase
DiNiNng Into the suite of loyalty 3 designers, 1 content,

. 1 research
oroduct experiences.

Chase



Rewards & Benefits Hub

e

(&3

CHASE EXPERIENCES

\ Reserve your spot for the 2020 US Open

Book travel Transfer points +
Ultimate Rewards >
equal to
Total points 266}020 $2,660.20
Earning on Next 20 366 equal to
Statement f $203.66
Closing on Sep 14, 2020
Card Benefits b
Featured Benefits
EEIRELS lLﬂ
A

Book travel

Ultimate Rewards

- Sapphire Reserve (...1234)

Total points

Earning on Mext

Statement

Clasing on

Sep 14, 2020

Transfer points

266,020
20,366

126,200 Pts

CHASE EXPERIENCES
Reserve your spot for the 2020 US Open

Dining favorites See rewards activity See deals

equal to
$2,660.20

equal to
$203.66

Card Benefits

Featured Benefits

DOORDASH Ign
Complimentary Complimentary
DoorDash Subsc... Lyft Pink: $199

Earn 5X tota

+

grocery stol

See all »

Key Business Objectives

Ease pain points of most engaged customers
Expand self-servicing for customers

Deepen engagement across rewards products
Diversify point redemption

Contextual reinforcement of product benefits
Prepare for market re-entry (travel & dining)

Key Experience Objectives

Bring alignment of rewards experience in mobile/tablet
Simplify mental models for content engagement
Personalize content to be meaningful and relevant
Create a delightful experience customers will value



Product iterations

Redesigned mobile app

New standalone app (March 2020)
Existing benefits (June 2019)

experience O

) Program pivot

O,

Mobile Banking app Benefits app Mobile Banking app
Hybrid framed-in web benefits experience Native travel, dining, rewards app to test & Pivoted to integrate native features into

learn with customer segments for Q4/20 dedicated Benefits hub and Travel for Q1/21

= ) (e
SSSSSSSSS wi END GETAWAYS My trlps :
All Travel v - ~ R sovphice Reserve (.1234) | 266,020 Pts v ~
Travel Apps Why Bend, OR, Book Travel B | ondon Trip - —l | Extusive experiences »
That Travel Is the Perfect THE PERFECT TRIP @] > | « a2
Editors Love Wee... Q search for a destination B London, UK v .
StartsHere ... || . FUCIRNENES mid . A7)
: L 2 I ! ! SR | e s A
Reac Wore - Ready to book? Your 15,653 points s kel B sonie reserve (1239 Travel » | RYDER CUP
Round- One-way Multi-cit - ey Sapphire Reserve (...1234
— are worth $234.80 when redeemed for wip ' ’ / “ wH N2
‘/ = .l = i ———
; . yravel. ’ g VG woms 49,927 ' 20,366 = WHISTL ;:E'ﬁ» !
piit From o 77 - . STRAITS T
f =i Flights > Hotels > City or airport code Beach Retreat Snow & Ski Outdoor b . I,P i '
Sk SRS My Trips ! | r 2020 Ryder Cup: Daily Grounds
Cars > Things to Do \ |~ -l & Hotel Package
po Make a bookil fRanas J ML ER
777777777 W g a\ g § RS Shebx
Cruises > Vacation Rentals > e 2
Can You Opt How to Pack Departing P Aghs B vowes = o = . H i vaila
out of Face for Cold, Rainy Deals ’\ i = Ultimate Rewards®
Scans atTS... Weath... Nanderlis Available point 30,000 Shop
uuuuuuu T wval J ints ,
% Modern Design Shops We Love
Read More > Read More > How York (NYC-M Akpors) & P Pending points 2321 | | temstatementcredi °
y " v 7—’ ﬁ had b s Add offers 10 your card 1o earn statement credis.
City or airport code
Dining > MAD e ® o
Depart Return Card Benefits > @ @ l“ﬁ
mmvddyyyy mvddlyyyy A NE ], 'g';hrn:ik 10% |>"’L 10% back
CRTIEE D, (- e | e || I TN L | Wyh £3 ,
Search
— : e
) yft Pink \__Earn more points > )
The Best Restaurants in Vienna F In d You r D ream
. . My Trips
RE B & _J .
Destination C{ecently viewed >

- not a native experience, finding content - Intended to be used as a testing app, - due to Covid19, the team pivoted the
and booking hard on device bank had to support another app integrate our work into a new Benefits

- Transactional focused experience - didn’t have integration with other core experience within the mobile redesign

- no personalization banking app functionality - redesigned experiences within new

- complex information architecture - limited product shelf life product architecture and redefined scope
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Miami Travel Guide

Flight Only Deals
AFAR Guide Edited by GiAnna Wyatt

6:30 PM 11:35 AM"
EWR

There are plenty of destinations with
beautiful beaches, great cuisine, and
world-class shopping, but Miami has all
this plus a rich history of art and design
and a unique fusion of cultures and...

sat, Sep 28 - Sun, Oct 6 71* FAIR Overview Deals s Hotels Things to do 72° 64°

80,633 Pts Used

Miami, Florida
Jan 1-7,2019

m - United, Bru:

Time: 12:34 PM ET (no time difference to NY)

9:30 AM™

Itinerary  Explore & Add guide

E

calendar Add note

Saturday, Sep 28

JFK 2 LIS

JornF Hur

Back

Seven Hills is to stroll up and
nding

- Flight B Hotel @ Car M Dir

Hotels View all

DINING

Miami's Coolest Rooftop
Restaurants & Bars

Thingstodo Dining Accommodations : Altis Grand Hotel
(1,804)-

Nobu Hotel The Mayfair at

ghts te Lisbon for 32,000 Pts Miami Beach Coconut Grove

Mid Beach Coconut G

Lisbon Trip

Local Weather Done

B Deal of the Day - Get 1 night free

AUG 23 - AUG 31, 2019 71 FAIR MON TUE

Dining View all ocT3

ey

HIDEN Flora: West
African

TAP Partugal

Travel Confirmation

B Addon A upto 50% > Your itinerary #74 nfimed. Your booking 1D

() Prioriy Pass access at Wingips Lounge,
AFAG,

Terminal 5. See map »

Wed, Jan 1

From LaGuardia (LGA)
To  Miami Intl. (MIA)

A Delta

7:20am 10:31am

MIA

Getting around
Monday, Sep 30

=

old Member Counter

There are direct flights to Miami International
When to go Airport (MIA) from many airports, domestic and
round international. If you are driving, the city's a straight

Japanese - $3% Pop Up - $5% Time ut Mark shot down 1-95, the major expressway that runs...
Belem tower 7 cus
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by tie

Your upcoming trip Can't miss

L

Almalusa Baixa/Chiado  Flora Chiado Apartments

Things to do View all

New Year’s Eve at Bayfront Park is a perfect Miami
¥, You have enough points! 100k/100k : :

Experiences
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moment. While everyone in New York City is
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To  John F. Kennedy Intl. (JFK]
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+ Rental insurance covered with your Sapghire
Reserve. See details »
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; - | tap1z Food and drink
Little Havana Helicopter

Food Tour Tour

Miami is a culinary wonderland, with options
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“ in-the-wall eateries in Little Havana. To avoid the
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pensive pricing at some of the city's tren
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Culture

With the wide diversity of immigrants who live in
South Florida, Miami is its own unique culture. Foundisip Flight =
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1 ticket: 1 aduit
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What the locals know
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(] “_li emerged in the 1990s when South Beach became
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Reserve. See details »

]
Hot Deals & ll
e

Upcoming Trip

s AP
.

Showing 1 to 14 of 44 results
All the de Al place. Only available

Miami, Florida s

Jan1-7, 2019

Expires in 5 days
ek,
97
4x 10%

Bonus points Bonus peints

Sunday, Oct 6

LIS = JFK

Humrberto ) JohnF il

Time: 12:34 PM ET (no time difference to NY)

Manage

Sat, Sep 28 - Sun, Qct 6 Frrnm
80,633 Prs Used

Dapa

11:45 am R

Itinerary  Explore & Add / de My Stuff

Galapagos Province
A France

Man, Aug 26 ;
Priority Pass access at Blue Lounge. ANA 5 My Trip Notes
Lounge, See map » Add to your Miami trip

ill Book

Bars

Time Out Market Bar - Time Out Market
Jaguar Sun

Swizzle Rum Bar & Drinkery

Le Sirenuse Champagne Bar

10:00a @ Lisbon Scooter

ITINERARY EXPLORE & ADD

Accommaodations View all

12

@ You have enough points! 20k/60k North Seymour Island ~ Isla Isabela Tues, Aug 27

Things to do

Lisbon Trip

AUG 23 - AUG 31, 2019

66,020 PTS Beaches

2% EAIR Surfside
North Shore Oceanside Park
Sunny Isles Beach

Sheraton Lishoa Hotel...

Time zone: GMT+1 | Currency: € Eure |

Museums

Pérez Art Museum Miami (PAMM)
ICA

The Bass

Lisbea
Pessoa Hotel

ard tares at Pasts
Grove Scuba

nline} 2809 SW 27th Ave, Miami, FL 33133
(305) 443-1313

Hoser g
° B == TC
Lisbon

ceew

Fri, Aug 23

8:30p ®

Puerto Egas, Santiago Deals Flights Hotel Things to d

Island o

Lisbon, Portugal

Lisbon Deals s—)—

Fri, Aug 23 - Sun, Sep 8 71° FAIR
80,633 Pts Used

Wed, Aug 28

Portland, ME =002 G

Galapagos Islands
Fernandina Island Lava

Thurs, Aug 29
Overview Deals Thingstodo Dining Accomn Deals  Flight: Dining g

How to Travel to the g ek Portiand Deals
Galapagos Islands Bt s ‘

Home (NYC)

Egu'r'o Valley
Walking Tour |~ Wine Tour

See all
trip Add to calendar

3602
AFAR Guide by Flash Parker

727 64°

Friday, Aug 23 N
il Though Charles Darwin spent only a

short time on the Galapagos Islands, the
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Your upcoming trip

® New York City
» Tokyo
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See itinerary
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Overview Deals Thingstodo Dining Accomn

How to Ti
Galapagos

AFAR Guide by Flash Parker

Though Charles Darwin spent only a
short time on the Galapagos Islands, the
diversity of flora and fauna he
documented on these remote volcanic
promontories has forever linked his
name and ideas to the iguanas, sea
lions, albatrosses, and blue-footed
boobies that call this landscape home.
Following in Darwin's footsteps,
travelers come to the Galapagos to see
biodiversity at its best.

Deals Seeall
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Miami Travel Guide

AFAR Guide Edited by GiAnna Wyatt

There are plenty of destinations with
beautiful beaches, great cuisine, and
world-class shopping, but Miami has all
this plus a rich history of art and design
and a unique fusion of cultures and...

Local travel content
from Afar partner

DINING
Miami's Coolest Rooftop
Restaurants & Bars

Local Weather Done

MON TUE
ocT3

Travel Confirmation

onfirmed. Youwr booking 10

Wed, Jan 1

From LaGuardia (LGA)
To  Miami Intl. (MIA)

Getting around

There are direct flights to Miami International
Airport (MIA) from many airports, domestic and
international. If you are driving, the city's a straight
shot down 1-95, the major expressway that runs...

A Delta

10:31am
Can't miss MIA
New Year's Eve at Bayfront Park is a perfect Miami
moment. While everyone in New York City is
bundled up in Times Square, the locals of Miami
crowd around the InterContinental Hotel and... Tue, Jan 7

From Miami Intl. (MIA)

To  John F. Kennedy Intl. (JFK)

A Delta

7:00am

Food and drink

Miami is a culinary wonderland, with options

ranging from Michelin-starred restaurants to hole-

in-the-wall eateries in Little Havana. To avoid the
ensive pricing at some of the city’s trendy...

Culture
With the wide diversity of immigrants who live in

South Florida, Miami is its own unique culture. Roundtrip Flight ¥

New York (LGA) to Miami MLA)
Jan 1, 2020 - Jan 7,
1 tickat: 1 aduit

Travelers should seek out experiences such
parties in Little Havana, Haitian celebrati
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emerged in the 1990s when South Beach became
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Travel - Domestic itinerary

Localized
details for trip
destination

Primary Nav

Chronological
view of bookings
with contextual
card benefits

rL, 33140

1:30p @ Enterprise

Drop-off 1601 Collins Ave, Miami Beach,
FL, 33139

3:30p e Miami Intl. (MIA)
Delta Airlines - DL5961
Departure: Terminal 1
Record Locator: RQAFAG

B centurion Lounge, North Terminal

9:30p e San Francisco Intl. (SFO)

Arrival: Terminal 2

Miami Trip

72° 1 64°
Miami, FL
Jan 1-7, 2020

Time zone: EDT (PDT+3)

Trip details b

Itinerary  Explore & Add  Travel guide My Stuff

Mon, Jan 1
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Delta 1290 (Delta Airlines)
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Departure: Terminal 4

Wingtips Lounge, T4
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Arrival: Terminal 1
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Delta 2151 (Delta Airlines)
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Departure: Terminal 1

Blue Lounge, T1
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Miami Trip
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Miami, FL
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Miami, FL
Jan 1-7, 2020
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Trip details >

Itinerary  Explore & Add  Travel guide My Stuff

Miami Travel Guide

AFAR Guide Edited by GiAnna Wyatt

There are plenty of destinations with
beautiful beaches, great cuisine, and
world-class shopping, but Miami has all
this plus a rich history of art and design
and a unique fusion of cultures and...

DINING DIl
Miami's Coolest Rooftop Té
Restaurants & Bars @]

Local Weather

MON TUE WED THU FR

OCT 31 NOV1 NOV 2 NOV3 NOW
s

72°/ 64° 73°/ 60° 70°/ 60° 74° 63° 71°/4

Getting around

There are direct flights to Miami International
Airport (MIA) from many airports, domestic and
international. If you are driving, the city's a straight
shot down 1-95, the major expressway that runs...

Can’'t miss

New Year's Eve at Bayfront Park is a perfect Miami
moment. While everyone in New York City is
bundled up in Times Square, the locals of Miami
crowd around the InterContinental Hotel and...

Food and drink

Miami is a culinary wonderland, with options
ranging from Michelin-starred restaurants to hole-
in-the-wall eateries in Little Havana. To avoid the
expensive pricing at some of the city's trendy...

Culture

With the wide diversity of immigrants who live in
South Florida, Miami is its own unigue culture,
Travelers should seek out experiences such as the
parties in Little Havana, Haitian celebrations on...

Miami Trip

72°/ 64°
Miami, FL

Jan 1-7, 2020

Time zone: EDT (PDT+3)

Trip details >
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My Trip Notes

+Add notes for your trip

P R

Miami Trip

Miamni, FL
Jan 1-7, 2020

Flight Itinerary #: 7936308139890
Hotel Itinerary #: 8965308139879
Car Itinerary #: 6856308139800

Traveler(s): Bob Johnson, Jane Johnson,

Rachel Johnson

ancel bookings

Research insight
informed desire to
have free form text
to save notes

Supporting self
service through
live chat



MVP for Q1/2021

Spotlight

Pain point (business): Card/
New! Redeem points for 25% ) Reward teams don’t have a way
more ‘ of promoting deals/offers in app

Choose account With Pay Yourself Back®™, points are worth _‘a
a 25% more when redeemed for grocery
CREDIT CARD* (...1234) store, dining and home improvement

store purchases. Through 9/30/2020.

Use your points Pain point: hard to access
redemption options

Benefits

Use your card

Dining Travel Cash back More
- n o Pain point (business):
y o - : ase offers : '
Ultimate Rewards® @ Paln pOInt' hard to fl,nd pOI,ntS to Add offers. Make purchases. Earn statement credits. ReqUIrement to IndUde Chase
dollar value and pending points For CREDIT CARD (..1234) offers module

Available points

30 OOO New @ New @ Q
, &
Equal to $300.00 airbnb % lgn
Rewards have no value until redeemed 10% back 10% back 10% back
28 days left 28 days left 28 days left
Earning with next statement 2.3
(closing on Aug 20, 2020) Equal to $23.21 Pain point: confusion around
Shop now and earn extra points value prop and low engagement

it R e Pain point: benefits aren’t = G O

You have 27 available to use easy to find and changes aren’t

communicated effectively
E] 5x points on streaming services llll;‘( Shop and earn 5 pts/$1

=— through 9/30/2020
... Shop and earn 10 pts/$1

Complimentary DashPass

C—  subscription

= 5X Points on Lyft rides through @ @ % L_ *

03/2022 Home Pay Plan & Investments Benefits
Manage



MVP for Q1/2021

Benefits

Choose account

- CREDIT CARD* (...1234)

Use your points

i

Dining

7 = O

Travel Cash back More

Ultimate Rewards® @

Available points

30,000

Equal to $300.00

Rewards have no value until redeemed

Earning with next statement 2,321

(closing on Aug 20, 2020)

Equal to $23.21

Credit card benefits

You have 27 available to use

5X points on streaming services
through 9/30/2020

Complimentary DashPass
subscription

5X Points on Lyft rides through
03/2022

Pain point: hard to access
redemption options

Solution: quick actions elevate
card-specific redemption options

Pain point: hard to find points to
dollar value and pending points

Solution: points tile incorporates
point to dollar values for available
and pending points

Pain point: benefits aren't
easy to find and changes aren’t
communicated effectively

Solution: benefits tile elevates
dynamic benefits that can reflect
new or modified offers

Spotlight

New! Redeem points for 25%

| -

(2

more 71
With Pay Yourself Back®™, points are worth ﬁ ‘

25% more when redeemed for grocery
store, dining and home improvement
store purchases. Through 9/30/2020.

Learn more

Use your card

Chase offers (9]

Add offers. Make purchases. Earn statement credits.
For CREDIT CARD (...1234)

New @ New @ Q
airbnb §§ g
10% back 10% back 10% back
28 days left 28 days left 28 days left

Shop now and earn extra points

Shop and earn 3 pts/$1

.m;_( Shop and earn 5 pts/$1

#8.... Shop and earn 10 pts/$1

N ¢ @2 L %

Home Pay Plan & Investments Benefits
Manage

Pain point (business): Card/
Reward teams don’t have a way
of promoting deals/offers in app

Solution: Spotlight allows for
internal promotions to be served
based on customer/card profile
through a personalization engine

Pain point (business):
Requirement to include Chase
offers module

Solution: Proposed redesign
of module, but current model
generates revenue based on
Impressions

Pain point: confusion around
value prop and low engagement

Solution: Shop tile surfaces
relevant merchants based on
transaction history, seasonal offers
and top merchants



Product architecture

Benefits hub

CEREIS

Travel hub

Travel

Choose account

- CREDIT CARD* (...1234)

Use your points

a «’:\?CE‘: ©

Dining Travel Cash back More

Ultimate Rewards® @

Available points

30,000

Equal to $300.00

Rewards have no value until redeemed

Earning with next statement 2,321
(closing on Aug 20, 2020) Equal to $23.21

Credit card benefits
You have 27 available to use

[B 5x points on streaming services
=— through 9/30/2020

Complimentary DashPass

Z===s= .

Ultimate Rewards

Available points B0,000

equal to $300.00

Explore a travel experience

u. -
Beach Retreats  Culture & Dining
Sightseeing Destinations

5

Make a booking

")~ Flights B Hotels = Cars

Round-trip ¥ 1 Traveler v Economy v

From

City or airport code

To

City or airport code

Dates

e Departure - Return .

London Trip

London

Historic and contemporary, sophisticated and
scruffy—London's the city that does it all.
Whether it's live theater at Shakespeare's

ltinerary

London Trip

72° 1 64°

London, UK
Jan 1-7, 2020

Time zone: GMT (EDT+4)  Currency: GBP (£)

Trip details >

Itinerary  Explore & Add Destination Gu

w Sat, 1/1/20

7:20a e John F. Kennedy Intl. (JFK)

Delta Airlines - DL1290
Departure: Terminal 4
Record Locator: RQAFAG

B Wingtips Lounge, Terminal 4

7:32p e London Heathrow (LHR)

>
= hw London, UK
8 Jan 1-7, 2020

7
ATTIVAlL, Tertmirigal 1
8:30p e Hertz
Pick-up Heathrow Airport, London
TW6 2QD, UK

Reservation #: HO803216009

3:00p Mandarin Oriental Hyde Park

Check-in 66 Knightsbridge, London
SW1X 7LA, UK
Reservation #: 635003835

w Thu, 1/6/20

7:30p @ Muse

38 Groom Place, London
SW1X 7BA, UK

Confirmation #: 03899892
w Fri, 1/7/20
11:00a Mandarin Oriental Hyde Park

Check-out 66 Knightsbridge, London
SW1X 7LA, UK

1:30p @ Hertz

N SRR | H PP € NSTORNCCERY TR TICY VR e POl

Travel Itinerary
Aggregated travel planning tool for Q1/21

- individual reservations organized by
booking type and hard to manage

- current experience web-based and has a
complex hybrid navigation on mobile device
- no chronological view for on trip
experience

- bookings are transaction focused, limited
ability to plan and build trips

Key insight: the team identified an opportunity
to meet multiple business and customer needs
with an integrated itinerary




Rewards & Benefits Hub

- Prepared for market entry post-pandemic (2021)

- Increased engagement for ~50+ million customers

- Increased customer retention & loyalty

- Increased revenue from partner offerings

- Cost reduction in customer support / drive self-service
- Improved customer satisfaction & net promoter score
- Upsell and cross-sell opportunities

- Brand differentiation & market positioning (Sapphire)

- Increased UR point spend (debt reduction for Chase)



Affluent Consumer
EXxperience

prerienoe StrategD Goncept DesigrD

(Ebank



Affluent Consumer Experience

EXperience vision offering
affluent millennial customers
a conclerge experience with
personalized Insignhts and
plans to meet financial life |

4 designers, 1 content,
goals. Features development 2 strategy, 1 research
ongoing.

US Bank (consumer)

Experience director



Introducing our new customer profile

Welcome: See a personalized
experience with geolocated weather

Interests: Review topics derived
by activity and behaviors,
managed by customer

Set preferences for how
interests are used across the
customer experience

150bank

9:494 ol =8

Welcome, Norah

Q\ New York, NY
== 60°/68°

Focus on your interests

We think you'd like to see content about:

(Traveling) <Saving> (Reward points>

Explore topics >

Manage how your interests are used

Use for content in my feed On ()

Use for content related to my goals On Q

Create plans using our
helpful tools

Save for a trip, buy a new home or

anything else you can dream of.

Explore >

e E

unts Plans Profile

Use for cont On ()

Create plans using our
helpful tools
Save for a trip, buy a new home or

anything else you can dream of.

Explore >

Buy a home >

o
Planning for Pre-qualification Application Buy a
purchase letter home

Focus on your unique goals

From saving for a down payment to paying
down debt, we can help.

Explore >

Down payment >
 ——1

You're $80,000 away from having your down payment,

e &

Plans Profile

Plan: Explore U.S. Bank plans to help
achieve financial wellness and success

Active plans displayed to track progress

Goals: Define and manage financial goals

Active goals display to track progress



Introducing our new customer profile

Spending & Saving: Track and
manage spending

A monthly cashflow breakdown helps
track spending and available cash

Rewards: Track and manage
rewards and benefits

Trip itineraries

Ebank

Manage your spending
and savings

Get insights into your spending habits

and make your money work for you

Explore >

Monthly cashflow >

$1 ,550 ® cash available

Income $6,250
® Debt payments - $2,200
Expenses - $500

Manage your reward points
and view benefit

Get insights into your spending habits

and make your money wWork for yOuU.

Explore >

Miami trip >
B Flight to Miami, F1 (NK1234)

= 03/12 - John F. Kennedy International Airport (JFK)

© =

Accounts Plans Profile

Discover content to help
build your financial wellness

Get insights into your spending habits
and make your money work for you.

Explore >

Creating a budget >

Learn strategies, tips, and tools to stick to your budget and
achieve your financial goals.

Your support team

gﬂ i

Gina P. Jane E. Joann F. Travis J.

d a prar { Mortgage
. Loan Office

‘ Meet your team ]

Preferences >

Manage all your preferences

Frequent tasks >

Manage all your tasks and quick actions

e &

unts Plans Profile

Education: Explore new content to help
with financial wellness

Recommended articles based on activity
and interests

Support team: Dedicated U.S. Bank team

Preferences & Frequent tasks: Manage
preferences



e CC
ar or ¢
st wee

favorite neighborhood.

We have some savings for a do

and if we keep paying down our ’
according to the plan we set up, we ¢
able to save even more soon.

| think I’ll look for a mortgage calculate
and start plugging in some numbers.

“0-l'v0pg'0..




Norah’s home buying experience

9:499 al > @) 9:497 al = W)
My feed All v My feed Home buying Vv
Welcome, Norah o 5 JF p N Credit Score
g~ New York, NY @ A b .
= 60°/68° e
688
Accounts Good Score
Trave Rewards F Home Home F
Checking (4321) $6,436.22 > Plan a trip Rewards & Travel F Buying a home Buying a home F ,_ _
The best beach Maximizing your F Getting ready to own The hidden costs of F 200 o
resorts for this winter points with flights y a home buying a home y VantageScore 3.0 is a credit scoring mode
Saving (1234) $4,300.00 >
Altitude Reserve Credit Card (4567) $2,109.67 >
Rewards Rewards Norah, below are the factors

impacting your credit score.

Add an account >

Buy a home
Want to continue with the
mortgage planner?

Complete your estimate and use our other
tools to start your home-buying plan.

Keep planning > No, not right now

- " P ‘
7R
A ase "\ i
) =

Accounts Plans rofile

You’ve earned 80,947 points
Redeem on travel up to $1,206.33

Plan your next trip >

Explore ways to redeem points >

Credit Score As of 1/18/22 (i)

688 1

® 2pts this month

_—

500 688 780

Review your credit report >

© =

Accounts Plans rofile

You’ve earned 80,947 points
Redeem on travel up to $1,206.33

Plan your next trip >

Explore ways to redeem points >

Credit Score As of 1/18/22 (D)

688 1

©® 2pts this month

500 688 780

Review your credit report >

($) = )

Accounts Plans rofile

Debt-to-income m
38%

Stay below 36%
It’s slightly higher at the moment.

Payment history [ HIGH IMPACT |
98%

Stay below 95%
You're on the right track

Done J

4. She explores her credit
score and sees some
advice on how to
Improve her score.

3. She can explore
articles for home buying
and notices that her
credit score appears in
the feed.

2. She also sees in her
feed that she can filter
content by category.

1. Norah comes into her
Accounts and sees a mortgage
planner prompt to pick up
where she left off with the
usbank.com mortgage tools.



Norah’s home buying experience

Checking 43622 > 9:49 7 ol 5 @ 9:49 7 s -
Saving (1234) $4,300.00 > Down payment estimator

Welcome, Norah Welcome, Norah

. " Review how you much you need to save for your ) '

Altitude Reserve Credit Card (4567)  $2,109.67 > ¥~ New York, NY new home ¥~ New York, NY «

= 60°/68° == 60°/68°
Add an account >

Buy a home  +Add Estimate down payment >
Add funding accounts > Focus on your interests

Buy a home Timeline We think you'd like to see content about:
Want to continue with the ® e} Credit score Asof 1/18/22 (i) (Traveling) (Saving) (Reward points)

mortgage planner?

Planning for Pre-qualification Application Buy a
. home i
Complete your estimate and use our other purchase letter Managing debt Buy a home
tools to start your home-buying plan. 688 /I\

Mortgage calculator ® 2pts this month

Keep planning > No, not right now
Based on your last entry; are these amounts X
right? Manage how your interests are used

Explore topics >

N

500 688 780
My feed All v Expected home cost Estimated mortgage Use for content in my feed On 0
_ f/p‘ " $650,900 $5'2‘0,000 - Review your credit report > Use for content related to my goals o O
‘ / 4 8/;2/22‘ L $130,000 B
Gina P.
Show advanced options 4 Viorigage loan offiees
e e ; Schedule a call > Create plans using our
Plar; a trip Fkie#\;\;ar:'js & Travel i Payment breakdown in 10803 Pelham, NY - Schedule a meeting > helpful tools
The best beach Maximizing your F Save for a trip, buy a new home or
resorts for this winter points with flights y anything else you can dream of.
@ Principal & interest Home buying articles
$3,095 ® Property tax s m— —— Explore >
Rewards 2’;3';:2':( Homeowner’s insurance ‘ .
© = ® B ® =
5. Norah chooses to 6. She lands on her Buy a 7. She sees she has a loan 8. As Norah navigates to her
continue with her mortgage home Plan, where she officer assigned to her Profile, she sees Buy a
planner tool from the tile on sees the calculator pre- who can be easily nhome added to her interests.
Accounts. populated with details she contacted if she wants to

was using before. continue this plan offline.



Norah’s home buying experience

9:49 7 ol = .

Welcome, Norah

‘o~ New York, NY "
= 60°/68°
Accounts
Checking (4321) $6,436.22 >
Saving (1234) $4,300.00 >

Altitude Reserve Credit Card (4567)  $2,109.67 >

Add an account >

Down payment goal

You’re $130,000 away from
having your down payment

We can help you get to your down
payment goal.

Get started >

Credit score Asof 1/18/22 (i)

688 1
(5) = )

Accounts I

9. In Accounts, Norah is
prompted to explore
setting a down payment
goal based on her
calculations.

9:4979 ul = W)

Set up a goal

Let’s get started

$130,000 °

Starting goal

August 22, 2022
Expected date

~~  You can afford to save up to $16,250 a
@ month for the next 8 months.

How was this calculated? ()

Choose funding account

Checking (4321) v

Choose savings goal account

Savings (1234) with $20,000 balance v

Transfer amount

$5,000

Transfer frequency

Monthlv v

$110,000 cancel m
Adjusted goal

10. She sees the down
payment she defined
previously and sees some
helpful tips to help set up
her goal.

& 1 I\
Starting goal

August 22, 2022
Expected date

~~  You can afford to save up to $16,250 a
@ month for the next 8 months.

How was this calculated? ()

Choose funding account

Checking (4321) v

Choose savings goal account

Savings (1234) with $20,000 balance v

Transfer amount

$5,000

Transfer frequency

Monthly v

Add another accounts >

2

Jane E.

Goals Coach

Reach out to Jane >

$110,000 Cancel m
Adjusted goal

11. She first adds her U.S.
Bank savings account, and
then sets up a recurring
transfer to add money from
her checking account.

«AYUOL 4

Expected de.

~~  You can afford to save up to $10,000 a
@ month for the next 8 months.

How was this calculated? ()

Transfer frequency

Monthly v

Choose funding account 2

Barclays Savings (9090) with $30,000 balance v

Choose savings goal account

No transfers required v

Add another accounts >

2

Jane E.

Goals Coach

Reach out to Jane >

Preference

Show progress on dashboard On c

$80,000 ¢ m
ancel
Adjusted goal

12. She then adds her
external Barclays savings
account and finishes with
her adjusted down
payment goal.




Norah’s home buying experience

9:49 7 ol - @) 9:49 7 ol = . Add fund:
Welcome, Norah o Welcome, Norah PN Homebuyer’s guide >
7\) New York, NY « &~ New York, NY @
= 60°/68° — Ll
A Property tax estimator >
Buy a home +Add
Accounts
Ef] Closing costs calculator >
Checking (4321) $6,436.22 > Timeline
. 0] O
4 ,300.
Savings (1234) $4,300.00 > . Mortgage offers
lanning for Pre-qualification Application Buy a
purchase letter home /‘
Altitude Reserve Credit Card (4567)  $2,109.67 > Rates (avg. for New York) PN LS
. 15-yr fixed 30-yr fixed 10/6 ARM
Barclays Savings (3090) $30,000.00 > Down payment goal 2 4.197% 4.34% 4.21%
Add an account > $80,000 remaining goa Closing cost credit
Your aoal is on track to be complete on 8/22/22 Because you're a checking account customer, you
receive 0.25% of the loan amount off the closing
costs of a new mortgage, up to $1,000.
Down payment goal 2
Barclays Savings $30,000
o
$80 OOO Starting goal (9090) Compare rates >
3 remaining goal $130.000

Savings (1234) $20,000

Your goal is on track to be complete on 8/22/22 (

N

Mortgage calculator

Barclays Savings $30,000 Based on your last entry; are these amounts

Starting goal ® (9090) Add funding accounts > right?
$130,000 Savings (1234) $20,000 Expected home cost Estimated mortgage
Transfer $10,000/mo. $650.000 $520.000
Homebuyer's guide > e
8/22/22 $130,000

Add funding accounts >

© = ® = ® = B

Accounts Plar r Plans ! Plans

15. She sees that she has
access to preferential
mortgage rates and
closing cost credits.

13. Norah returns to her
Accounts page and can
track her progress on her
down payment goal.

14. As she navigates to
her Buy a home Plan, she
sees her down payment
goal is also available.



Norah’s home buying experience

9:49 ¢ ull = @) Use for conte. o On o 9:1494 al - @)
Grow my family Build an emergency fund
< Get ready for your Feel more confident
growing family. to tackle any
Welcome’ Norah ' unplanned expenses.
f]\ New York, NY «
= 60°/68° Plans

Create plans using our
helpful tools

Build with the fundamentals
What’s your financial focus?

Focus on your interests Save for a trip, buy a new home or
anything else you can dream of.
We think you'd like to see content about: Active plans
. . ' Explore > R - Save for education Pursue a passion
(Travelmg) (Savmg) (Reward pomts) - .ﬁ.ﬁ.; Buv a home Support a loved It's not just a hobby
m‘.! - y. > one's learning - or - it's part of who you
Managing debt Buy a home > J 3 active features your own. are.

[} O
Explore topics >

Planning for Pre-qualification Application Buy a All Plans

purchase letter home

P o = 4

- & L P
(\A 2

Manage how your interests are used

Use for content in my feed On o
. C .' Celebrate a big event Start or grow my business
Use for content related to my goals o @D Focus on your unique goals Some occasions Turn your ambitious
F ing f i tt ‘ Manage debt Grow my money deserve some extra dreams into real
rom saving for a down payment to paying i ;
g for: Pay Paying Take control of your Manage your planning. steps.
down debt, we can help. . .
finances and pay portfolio or use our
down debt. robo-investing tool
Explore > ’l”” 1 l w
Create plans using our ] l g‘
e —— —~ - N !
helpful tools » o aE(s
P o, - ;"j‘" | W3 ¢ I‘.rl“
Save for a trip, buy a new home or Down payment > - . Sl
anything else you can dream of. — i =2
$50.000 ; Travel Money Management
You're ,000 away from having your down payment.
Explore > g o e Make your Move towards
Grow my family Build an emergency fund dream vacation financial
Get ready for your Feel more confident a reality. security.
Accounts Plans Profile Accounts Plans Profile Accounts Plans Profile Accounts Plans Profile

16. As Norah navigates 17. She navigates to the 18. Her Buy a home plan is 19. She explores the rest
back to her Profile, she plans to explore what’s available, showing that she of the available plans as
sees her Buy a home plan available to her. has three active features. she sees what else

and Down payment goal. U.S. Bank could help her
with.



Affluent Consumer Experience

- 5-10% target increase in active users, resulting in higher
account balances and product adoption

- Increase In conversion rates for personalized offers

- Increase In adoption of related products such as loans,
Investment accounts, and premium banking services

- Cost savings from automation & Al

- Higher customer engagement and ecosystem integration

- Personalization, behavioral nudges & financial optimization



Watson for Clinical
Trial Matching
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Watson for Clinical Trial Matching

Clinical Trial Matching enables
clinicians to easily and quickly
find relevant clinical trials for
eligible patients by automating
screening protocols to
INcrease patient recruitment 8 designers, 4 research
for clinical trial enrollment.

IBM Watson Health

Design Team Lead



IBM Watson for Clinical Trial Matching

IBM Watson™ for Clinical Trial Matching @ [NoUser]  (?) Information

Patient Lists / TODAY'S PATIENTS / Kenna, Mrs. Bonniel

Name: MRN: Age:  Diagnosis:

v, W Bomie!  samle 6100011 7o e toncer | 5] GOt a 3 1 Key Business Objectives

e Leverage Watson to ingest patient data

Leverage Watson to ingest/parse clincial trial protocols
Build enterprise software that evals patients to trials

< Back to clinical information

Bonnie Kenna’s Trial Candidates

Search by Trial ID

Disease Type

Breast Cancer

Trial Phase
Phase 1 [+f Phase 2
| Phase 3 Phase 4

Trial Status

2 filters selected

| Type of Trial

Select

Type of Intervention

Select

Recruiting X  Not Yet Recruiting X  Phase2 x  Breast Cancer X Clear Filters

Evaluating Eligibility® ® @® @
Relevant Trials (23)

* Suppression of Ovarian Function Plus Either Tamoxifen
or Exemestane Compared With Tamoxifen Alone in
Treating Premenopausal Women With
Hormone-Responsive Breast Cancer

NCT01969643 | Recruiting | Phase 1 | Interventional

@ Evaluating Eligibility

{( Effect of Fluvastatin on Biomarkers in Women Who Are
Undergoing Surgery for Ductal Carcinoma In Situ or
Stage | Breast Cancer

NCT01969643 | Recruiting | Phase 1 | Interventional

@ Evaluating Eligibility

Clinical Evaluation of OSNA Breast Cancer System to
Extensive Frozen Section Histopathology

IRB ID: 14-009826

Other Study ID: IMDZ-C131
CRA/SC Name: Ann Birgin
Pl Name: Matthew Block
Trial Source: d32325.pdf

IRB ID: 14-009826

Other Study ID: IMDZ-C131
CRA/SC Name: Ann Birgin
Pl Name: Matthew Block
Trial Source: d32325.pdf

IRB ID: 14-009826
Other Study ID: IMDZ-C131

OCDAICM Rlapan, A Dierin

Collapse Section A

Type of Trial: Interventional

Intervention Type: Drug

Drug Treatment: Doxorubicin;
cyclophosphamide; paclitaxel,

docetaxel; view all

Type of Trial: Interventional

Intervention Type: Drug

Drug Treatment: Doxorubicin;
cyclophosphamide; paclitaxel,

docetaxel; view all

Type of Trial: Interventional

Intervention Type: Drug

| o TP o devn mands M) bnimie:

Partner with hospitals and clinicians to train & improve
Watson'’s conigitive abilities

Key Experience Objectives

Remove barriers for patient enroliment to clinical trials

Simplify the patient screening proccess

Help define new org change management processes

Provide treatment recommendations based on
Watson's ingestion of various medical resources
and training programs



IBM Watson for Clinical Trial Matching

IBM Watson™ for Clinical Trial Matching @ MNouUssr]  (?) Information

Patient Lists / TODAY'S PATIENTS / Kenna, Mrs. Bonnie1

Name: MRN: Age: Diagnosis: E Comments
Kenna, Mrs. Bonnie1 sample-id-100011 73 Breast Cancer
< Back to clinical information
Bonnie Kenna’s Trial Candidates
Recruiting X  Not Yet Recruiting X  Phase2 X  Breast Cancer x Clear Filters
Search by Trial ID O,
Disease Type Preferred Trials (1) Collapse Section A
Breast Cancer v ) ) ) . )
* Suppression of Ovarian Function Plus Either Tamoxifen IRB ID: 14-009826 Type of Trial: Interventional
| Trial Ph or Exemestane Compared With Tamoxifen Alone in Other Study ID: IMDZ-C131 Intervention Type: Drug
i e Thase UCEEHIE e ieng sl el iele 1 Bl CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Phase 1 [/ Phase 2 Hormone-Responsive Breast Cancer FELOEATL |g hosphamide: paclitaxel.
! Pl Name: Matthew Block (SR 2 SR [E I
Phase 3 Phase 4 NCT01969643 | Recruiting | Phase 1 | Interventional ) docetaxel; view all
Trial Source: d32325.pdf
Trial Status
E o filters selected o Eligible Trials (3) Collapse Section A
. : Type of Trial % Copper Cu 64-DOTA-Trastuzumab PET in Predicting IRB ID: 14-009826 Type of Trial: Interventional
i Select 9 ReSpon_Se tlo Tre?-tment W'th Ado'TrEf‘Stuzumab N Other Study ID: IMDZ-C131 Intervention Type: Drug
| Emtansine in Patients With Metastatic HER2 Positive . -
| CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Breast Cancer o }
Pl Name: Matthew Block cyclophosphamide; paclitaxel,
Type of Intervention NCT01969643 | Recruiting | Phase 1 | Interventional docetaxel; view all
Trial Source: d32325.pdf
Select v
Low-Dose Tamoxifen Citrate in Reducing Breast Cancer IRB ID: 14-009826 Type of Trial: Interventional
Risk in Radiation-Induced Cancer Survivors Other Study ID: IMDZ-C131 Intervention Type: Drug
NCT01969643 | Recruiting | Phase 1 | Interventional CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Pl Namea: Matthew Rlnck cyclophosphamide; paclitaxel,




IBM Watson for Clinical Trial Matching

IBM Watson™ for Clinical Trial Matching @ MNouUssr]  (?) Information

Patient Lists / TODAY'S PATIENTS / Kenna, Mrs. Bonnie1

Name: MRN: Age:  Diagnosis:

E Comments
Kenna, Mrs. Bonnie1 sample-id-100011 73 Breast Cancer

< Back to trial candidates 7

% Copper Cu 64-DOTA-Trastuzumab PET in Predicting Response to Treatment With Ado-Trastuzumab Aidd Gomment

Emtansine in Patients With Metastatic HER2 Positive Breast Cancer

Print Trial
NCT01969643 | Recruiting | Phase 1
i
.
| L . .
| Full Criteria Trial Details
I - - -
| Filter by: Inclusion Criteria Expand all sources
f M All Criteria (10)
| M @ Met (4) > Patients (men or women) must have histologically or cytologically confirmed invasive breast cancer, with O Action Needed v
| metastatic disease. Patients without pathologic or cytologic confirmation of metastatic disease should )
| M € Action Needed (5) , _ P , 9 ytolog Provide Data
have unequivocal evidence of metastasis by physical exam or radiologic study.
M 14 Unmet Modifiable

Condition (1)
|
] © Not Met (0) : , — — » ,
. » Invasive primary tumor or metastatic tissue confirmation of HER2-positive status, defined as presence ° Met v

, # Consent (0) of one or more of the following criteria:

» Note: Patients with a negative or equivocal overall result (FISH ratio of < 2.0 or <= 6.0 HER2 gene

copies per nucleus) and IHC staining scores of 0, 1+, 2+ are not eligible for enroliment

+  Over-expression by immunohistochemistry (IHC) with score of 3+ (in > 30% of invasive tumor
cells) AND/OR HERZ2 gene amplification (average of > 6 HER2 gene copies per nucleus or a
FISH ratio [HER2 gene copies to chromosome 17 signals] of >= 2.0), according to guidelines and in
keeping with past eligibility for ratio of >= 2.0 rather than the ratio of > 2.2 required by new
guidelines: http://www.asco.org/quality-guidelines/recommendations-human-epidermal-growth-
factor-receptor-2-testing- breast-cancer




IBM Watson for Clinical Trial Matching

IBM Watson™ for Clinical Trial Matching @ MNouUssr]  (?) Information

Patient Lists / TODAY'S PATIENTS / Kenna, Mrs. Bonnie1

Name: MRN: Age: Diagnosis: E Comments
Kenna, Mrs. Bonnie1 sample-id-100011 73 Breast Cancer
< Back to clinical information
Bonnie Kenna’s Trial Candidates
Recruiting X  Not Yet Recruiting X  Phase2 X  Breast Cancer x Clear Filters
Search by Trial ID O,
Disease Type Preferred Trials (1) Collapse Section A
Breast Cancer v ) ) ) . )
* Suppression of Ovarian Function Plus Either Tamoxifen IRB ID: 14-009826 Type of Trial: Interventional
| Trial Ph or Exemestane Compared With Tamoxifen Alone in Other Study ID: IMDZ-C131 Intervention Type: Drug
i e Thase UCEEHIE e ieng sl el iele 1 Bl CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Phase 1 [/ Phase 2 Hormone-Responsive Breast Cancer FELOEATL |g hosphamide: paclitaxel.
! Pl Name: Matthew Block (SR 2 SR [E I
Phase 3 Phase 4 NCT01969643 | Recruiting | Phase 1 | Interventional ) docetaxel; view all
Trial Source: d32325.pdf
Trial Status
E o filters selected o Eligible Trials (3) Collapse Section A
. : Type of Trial % Copper Cu 64-DOTA-Trastuzumab PET in Predicting IRB ID: 14-009826 Type of Trial: Interventional
i Select 9 ReSpon_Se tlo Tre?-tment W'th Ado'TrEf‘Stuzumab N Other Study ID: IMDZ-C131 Intervention Type: Drug
| Emtansine in Patients With Metastatic HER2 Positive . -
| CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Breast Cancer o }
Pl Name: Matthew Block cyclophosphamide; paclitaxel,
Type of Intervention NCT01969643 | Recruiting | Phase 1 | Interventional docetaxel; view all
Trial Source: d32325.pdf
Select v
Low-Dose Tamoxifen Citrate in Reducing Breast Cancer IRB ID: 14-009826 Type of Trial: Interventional
Risk in Radiation-Induced Cancer Survivors Other Study ID: IMDZ-C131 Intervention Type: Drug
NCT01969643 | Recruiting | Phase 1 | Interventional CRA/SC Name: Ann Birgin Drug Treatment: Doxorubicin;
Pl Namea: Matthew Rlnck cyclophosphamide; paclitaxel,




IBM Watson for Clinical Trial Matching

With Clinical Trial Matching, there was on average an 84% increase in Tufia Haddad, M.D.,

, . - . Head of Breast Clinic at Mayo
enrollment to Mayo’s systemic therapy clinical trials for breast cancer. d

IBM Watson™ for Clinical Trial Matching . . Information

A Phase II Study of Neratinib Alone and in Combination With Fulvestrant in Metastatic HER2 Non-amplified But HER2 Mutant Breast
& Back Cancer
Source : ClinicalTrials.gov | NCT01670877 | Phase2 | Recruiting | Tulsa | Breast Cancer | 201209135

Refresh Never Tracked Patients

Il Watson Newly Found g Watson Conflict 0 Preferred trial [ Eligible Trial Status )l For Consideration Status [ Mot Eligible Trial Status

Identified (2) | On Hold Waiting for Approval Needs Consent Screening Failed Screening | Excluded (7) Enrolled
(] Wiliams, Caryn F s Breast, Ashley K . Baugher, Katherine L p Nix, Catherine D s Reed, Barbara R
PX006B-BC-ST-M-LUMP - PX014KK-BC-UST ) PX003-BC-5T-M : PX002-BC-UST-M ; PX001-BC-5T-M
'1 Identified since: Waiting for Approval since: @- Needs Consent since: Screening since: Enrolled since:
1 30 May 2018 10 Jul 2018 10 Jul 2018 10 Jul 2018 10 Jul 2018
I
:I Bell, Pauline R Sanders, Kristen A
1 PX0D09-BC-ST-BR2 PX008-BC-ST-M
; Identified since: Waiting for Approval since:
| 30 May 2018 10 Jul 2018
| Purdey, Terri V Breast, Karen K
| PX012-BC-ST PX006KK-BC-UST
| Identified since: Waiting for Approval since: o
l 30 May 2018 10 Jul 2018 ;» ,'
-—.___‘__,'

Drag and drop cards
to desired column




Watson for Clinical Trial Matching

- 84% increase in CT enrollment (Mayo Clinic)

- Cost reduction in recruitment

- Improved trial enrollment and completion rates

- Increased CT treatment options available to patients
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Digital Patient Experience

North Star vision driving best
N class patient experience
focused on redefining how
patients and care teams
work together throughout a
treatment journey.

Mayo Clinic

Experience director

5 designers, 4 strategy,
2 research



The experience promise of Bold. Forward.

Recipients
Our ambition is to support
the global population. Tactical Deliverable
. g The experience needs to
.’ | | uniquely support people
: p cO p I - | and extend beyond Mayo
— . Clinic into the full health
ecosystem.

Engagement
We want to commit to

srling bk personalized, integrated care experience,

decisions, no matter how
big or small.

f_guiding them through any health decisions,d;
breadth of care needs

Strategic Deliverable | FIEW Cale mOd€|S .IﬂCl’eaSlﬂg aCCeSS

Influencing the end-to-end
: . Measurable
care experience increases the . .
Ensuring our work has impact

value Mayo Clinic delivers and SETOLS arl d GO p |e X] | means measuring outcomes, not

derives. :
just engagement.

Aligned

An affirmation of Mayo Clinic’'s specific
focus on its most valuable care abilities.

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




Diihlir @ Datiant D
Public & Patient R«

-Platform

Our guiding principles

Shared principles across the consumer experience will create interactions that are definitively
‘Mayo Clinic’ and digital experiences that are world-class.

EXPERIENCE PRINCIPLES

Ensure Juild a Enable Architect Demonstrate
Actionable Progressive Seamless Unparalleled Three Shields
Guidance Relationship Continuity Simplicity Strength

No more off-ramps. No more not being known. No more starting over. No more unnecessary steps. No more siloed experiences.

DESIGN PRINCIPLES

Prioritize Implement
Inclusivity Personalization

Exercise Increase Ensure
Modularity Scalability Reliability

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




Treatment plan

DCIS | Left Breast | Stage 1, HER2-positive

Pregnancey planning concern =
! Yi mng Share this contaent =] M

1y g « w it

Equipping Cecilia to engage in
her care

Appointment

ppoin

Plan summary

Treatment course 2-2 months

'I-:‘ Care preferences

! You have (:ll‘_\.h:\'. NOt 1O have Dreast
resconstruction surgery. Please consult

yOour doctor about YOUur treatment plan

Initial consult

nda Cha . ’ 8 N e 3 Hi Cecilia, my name is Jane, a nurse
da Shaw, Gunderse Ut 1 :

L allF L DR
1avigator. Thank you for sharing your
- e 1 Attachments (3) nate with us. | can discuss this with
JTBD Cecilia’s Needs ssphmeenelpmativimel
My first oncologist was Dr. Shaw. | went in gither before or at your next * Mastectomy
for aninitial consult after | was having pain... SPRURILIVCNTS '
Keep track of my symptoms During chemo, Cecilia is experiencing worsening nausea. She knows this side effect is it e e T
(and share with care team) to common but she’s unsure the implications of it and what to do or which doctor to s (2 e VL Bratt e
look for patterns contact. Learn more >
: S * Methotrexate (Trexall) * Recovery
Sometimes Cecilia is confused by all the many specific words that relate to her care Great, now tell me about your SRR st o 5.8
Look up unfamiliar terminology and condition. While she’s familiar with the basics, she wants to really have a grasp so visit with Dr. Shaw. I'l help fill in earn more >
: 5 : the details needed. S
she feels comfortable having conversations with her care team and support network. L G
) o ¢ Chemotherapy
’ My oncologist was Dr. Amanda ] ol L U, Ell
Learn what a typical treatment As she’s considering moving on to another, possibly more aggressive approach to care, Shaw. | went in for an initial °°“jfg° 9“"“‘7‘" S"‘v"‘ At verin i
path looks like she wants to have a sense of what to expect and consider how that fits into her life. ‘"‘“”""“""’”" was SN R G MR oA it e bl rab Egin ok
my left breast. My primary rapy for &8 e
hysican suggested | see a oy
O s
specialist to check further into the
- o= ’ 3 k 1table { , kK by ) SarM more >
: : During treatment at Mayo, Cecilia see’s her treatment plan and wants to know what 2ain. When | meet with Dr. Shaw S N STy
Have my options explained . g T P s N
other options she has based on her clinical and personal preferences. she did a checkup and had a Warning
nammogram done. It showed a p R vith ibuprofen o
: v > s e . drawn to run so t B : t I Sy '
_ Knowing that her care team values her lived experiences and her priorities, e.g. starting , ; ; 5 :

Feel empowered to voice my A 5 ; . . 210 /4, Take with a meal planning and breastfeeding. I there an
T : a family, is important to Cecilia and having a way to communicate those preferences is RS : S
opinion regarding care : SR . 5 ;

important. £\ Do not take with aspirin e T
canaustea n '-k.-"._-". naura c
vagett ) ) ¥
: ope . ’ . e < . Risks & side eff ny local hospital, Do you hav
Know areas of concern or risk Test results connect Cecilia with what's going on inside — and seeing flags for areas of 0 MU R RS ERA

when reviewing test results

Understand potential
interactions with meds and

conditions

Understand my post-discharge

care plan

concern helps her focus her conversations with her doctors, putting her mind at ease.

The level of complexity she copes with daily can make it hard for Cecilia to feel
confident she's following her care plan. Signals for important watch outs help avoid

risky interactions and minimizes the need for her to ask questions of her care team.

After her surgery, Cecilia is able to see her treatment plan laid out. She can see what's
already happened and what’s upcoming when she’s back home.

You've completed
vour clinical care with

Mayo Clinic
( hemotherapy se IS are s uled
t Gunder Lutheran MC. Link account

=

Create note Ask Mayo Assistant

eenancy: Consult a doctor

Alcohol: No knaown interactions with

Drug class: Antimetabolite antineoplastic age

nt

Generated topics (added to agenda)

wgnancy * Treatmer lan «

Based on your comments, we can
provide some relevant information.

surance: Explor SUra

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




Great, now tell me about your
visit with Dr. Shaw. I'll help fill in

the details needed. T ) [ufia C. Haddad M.D.
¥ Medical Oncologist

Demonstrating partnership = em

tin for an initial

consult after | was having pain in

my left breast. My primary | Tina J. Hieken M.D.
® shysican suggested | see a Surgical Oncologist

specialist to check further into the
~ain. When | meet with Dr. Shaw Send a secure message
she did a checkup and had a

mammogram done. It showed a
d ke to talk about how the suggestad mo and she had some blood
treatmant plan wiil amrect anar ! arawn to run some tests,
Il.‘.' g and breastteeding. Is the
p ZMpn
Hi, 'm Mayo Assistant.

JTBD CeCilia’S Needs h .‘ l I'm here to answer your questions

What's your name?

Understand if | should seek Cecilia cancer has progressed. Her local provider has suggested she seek care Auig 08,2022 1
advanced care elsewhere, but she wants to understand more about why and if Mayo Clinic is a fit.

Treatment plan

Generated topics (added to agenda) DCIS | Left Breast | Stage 1, HER2-positive
SUTANCa = Pragna « Treatm lan »

As she is raising questions about her treatment plan, she is supported by a breadth of

care providers. She sees when information is shared between them and can follow Nice to mast you Caclis. i lacks e

B _ Share this content you are looking for breast cancer
Based on your commants, we car ;
progression symptoms informatnon,

add any topics to narrow down what
surance: Explore nsurance Q&A Plan summary you are looking for

Know my care teams will work

together
along.

provide some relevant information

lreatment Course 23 lu'.ll'lw

Cecilia is eager to start a family. She reviews her treatment plan and shares her

Feel like doctors can look at : ; : 5 .
o concerns. Her team understands the importance of this and works to adjust her plan to o add + | Treatmentoptions =+ | Pre
me hOIIStlca”y () Carepreferences

Support her goal You have cj:lrt.ll’lj\‘. NOt 10 have Dreast @

- . resconstruction surgery. Please consult
f\au‘.-t'd '.l’l‘llld,' Your -i«_‘;n_’.l{ f about yOours treatment plan

: . . ’ . e : . Dec 15,2022 t
Get answers to questions When reviewing test results and appointment summaries, Cecilia appreciates being able % - Contact «

about my records to annotate the reports to get answers to questions or clarify her understanding. B

* Mastectomy Cerimides, P

: 2t : : : s hrs | Surgical procedurs Cerimide score: 11
: , : Knowing that Mayo Clinic cares about how she’s feeling, even when she is transitioning
Check-ins to see how I'm doing bt : B T M < ot treatiies surgioal pocedin =
etween care experiences, helps her feel connected. ymptoms R SN e R ST R RS
st
y - g = - . ’ o b Learn more ) Higher risk. Studies have shown an ; ol
. , When she's reviewing her upcoming mastectomy procedure, she is curious about the it n & : o0
Digitally ask routine health i ; . : D) Shared with Mayo Clins S-year risk for adverse cardiovascular
. difference between that and a lumpectomy and is able to ask easily and get a quick
guestions to my care team Show details
response. Symptom progression (newest to oldest)
¢ Mild nausea o Cerimides (18:0) Reference Value
As she is preparing for surgery, questions arise. She’s able to see her whole care team e 2s 0.16 memol/I 0.05-0.14
Know who to ask when | have : . R YA - S B
; and message them directly or send a question to the group, knowing it will be routed et
questions : ‘ Let us know how you're feeling.
appropriately. Chemotherapy sessicn. Dr. Shaw and Dr.
addac will continue to menitor patient’s Take a short survey to help us support you
nt sy where it counts. Takes 5 min to complete.

(st starteo

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




onnecting to the right sup

at the right time

JTBD

Learn how to recognize the
signs of mental health decline

Connect to support and
resources that are right for

what | need

Learn about supportive care
services

Get support for post-treatment
plans

Get support for post-treatment
lifestyle adjustments

Cecilia’s Needs

Cecilia is aware that the experience of cancer can impact how she’s thinking and
feeling. She appreciates seeing relevant information the reflects what she's going

through and gives her concrete tips on actions she can take.

As she provides her health history and shares additional questions, the platform detects
areas of need and points her to resources that can address them.

As Cecilia begins to consider whether Mayo Clinic is a fit for her care, she explores the
website and sees recommendations for services and information personalized to her

needs.

Even after she's left the care of Mayo Clinic, Cecilia is still able to take advantage of
Mayo’'s content and supportive services that help her stay on track with her care that's

happening locally.

As she continues through chemo, she experiences fatigue — a normal side effect. She
sees content as well as the ability to connect a device to track her sleep and get
actionable tips.

ort

Could you tell me the dates for
this visit and which hospital Dr,
Shaw is affiliated with?

‘ My initial visit wa

week of July, 2020. And Dr. Shaw

5 around the first

vas with Gundersen Lutheran in
a Crosse, Wisconsin

»: 3om

@ Can you share documents from
your mammogram or blood
tests?

D

Share documents

Treatment plan

DCIS | Left Breast | Stage 1, HER2-positive

Gundersen Lutheran MC: Chemaotherapy O

18 of 32 sessions

[] Note from your care team
Dr. Shaw has 1 |_l:l.f"u}-! out 10 Dy, Haddad

o QIsCuss your recurrent sile effects

Symptom tracker

Nausea (severe)

Dec 30, 2022

. -~ -] .
»

Hi, Cecilia

Included are relevant articles and seraces. I you

naad More spacific support t 3 fres I

to access more personalized content and ook

or reguest a ¢ it for clinscal care

Breast cancer progression
symptoms

Topics: Side effacts, Medications

Explore self-help tips to fight
tiredness

Breast Clinic

tvs Mayo Clinic Breast Clinic, you'll find a

At the M | B tCl f

caring, multdzciplinary team of experts to help
you with all breast-related concerns, includ ng

the most complex and rare forms of breast

Explore more

Surgical -
Risks & side effects

The types and severity of side eHects vary from

Parson 1o parson [‘:'J--v}d Oon sewra f:‘qj[lj:'f

Before you agree 10 have any surgery, your Mayo

care team will tell you about the risks and

Explore more

D

P
Monitor your sleep at home
Sleep monitor helps you track and
p cycle details and can help im

NOou

Chemo brain (Diagnosis &

Treatment)

A professional who specializes in diagnosing

and treating conditicns that affect memory

and thinking (neuropsychologist) can creat...

&)

Managing
Stwssin

difficult times

Mindfulness-based

intervention in...

Cancer education:

Nutrition & cancer

o

1A

Keaping track
of your side
effects

Fatigue fighter
tool - ongoing

support

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




Experience prototypes

Mental health & Relationship Having Care plan & post-
supportive care initiation conversations Mayo connection

= mayoclinic.org

W MAYO CLINIC

Appointment X Treatment plan

W MAYOCLINIC

Press to record O Treatment plan

DCIS | Left Breast | Stage 1, HER2-positive

Good morning,
Cecilia

Save this content
@ Before recording, ask for permission from all

participants. Review your insurance coverage
Appointment Request Form »

In Progress Treatment plan consult

Sep 12,2022,10:00 AM

Hi, Cecilia

Included are relevant articles and services. If you

Share this content

need more specific support, setup a free account

to access more personalized content and tools

Plan summary

or request a consult for clinical care. - - -
» Medical history builder

Tell us your
story

We understand you've been through a lot.

Treatment course: 2-3 months

Agenda
@ Care preferences

Breast cancer progression
symptoms

Greetings You have elected not to have breast

resconstruction surgery. Please consult
your doctor about your treatment plan.

e S Review treatment plans
Topics: Side effects, Medications Compile your medical history and be able

» Treatment process and timeline
+ Why we're recommending the
procedures and medication

arely tired » Often Contact care team

to share with any of your care teams.

® Mastectomy

2 hrs | Surgical procedure

Fatigue Topics

» Concerned topics and questions

Explore self-help tips to fight
tiredness

» Any outstanding questions .
y eq The first treatment will be surgical procedure

Patient topics to remove all breast tissue from a breast as a

5 min read

* Insurance way to treat your breast cancer.

Related articles

» Pregnancy

Learn more 2>
» Treatment plan

» Family planning

Unauthenticated Authenticated non- Authenticated patient Authenticated patient
patient & non-patient

Mayo Clinic: Anywhere. Simple. Seamless. Personal.




Digital Patient Experience

- Improved patient engagement and retention

- Better clinical outcomes through enhanced adherence

- Reduction in administrative costs and improve patient
scheduling efficiency

- EXpanded access to care

- Improved coms and collaboration among care teams

- Expanded access to patient data for research and innovation

- Enhanced post-care monitoring and recovery (treatment
outcomes for improved continuum of care)
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SoMiBo Companion App Experience

MVP companion app
combining a personalized
wellness program supported
oy behavioral science with
SoOMIBo’s sleep and |

4 designers, 1 content,
nealthcare supplements. 3 strategy, 1 research

Vectura

Experience director



Welcome to the SoMiBo App

9:41 -
5 - <
. ’ .‘.
o SLEEP GOALS What is your preferrt
D|ff|CU|ty falllng Iearning Style? L T 2 Bedtime Check-in Wel
Based on "."."71. '.! "‘f’:!il( m : 14 ¥ 1 i
personalized recomme Select all that apply. : :
TS o) SoMiBo SoMiBo
. ﬁ' mpleting 2 weeks!
diton . .
What we heard UCHOLY $ ‘0 icking with your program.
Stress & anxiety Bre —— 311”:.'.'-"\;4 b4 31 Mo O s y00f achievement5|
——— | F T
Work "-i""lAj fe related '_1 ° VlSUE)l ewm“.“on.
2 Week Mil SSRGS
ACEBEEEEINERERERE \\c have a library f ‘| R
your first two weeks o |E—G_. Zelp you work throd | ° Read/write 3 z T e
Slaep Energy

Included activities
Kinesthetic

& track all of your
oKIp this question “BO Supplements

Melatonin suppleme
Routine

gue supplement brings a unified
ch to life in sync with you.

Daily Check-in

Routine Stress & 3

Relaxation activity “

Wellness Activity Well
>
2reise

©@ @

Discover Profile



Digital Companion Differentiated Value Proposition

COMBINING SUPPORT
& SUPPLEMENTS

A combination solution that
pairs expert digital support +
effective supplements for a

1+1=3 effect

PERSONALIZED
PATH OF ONE

Learning about your needs at

every interaction and creating

a self-care path just for you

MAKING SENSE
OF YOUR DATA

Translating data into

meaningful guidance so you
can live the life you want

SCIENTIFICALLY
BASED

Based on sleep science and

psychological models proven
to help you reach your goals

The SoMiBo app helps people turn daily behaviors into lifelong habits through custom wellness programs, data-backed

sleep activities and personalized virtual coaching combined with fast-acting supplements.




Your scan shows you
have cur SoMilio Seep
sunpement

pp Entry & Onboarding

Perscnakzing your
sleep program

End To End

Program Creation

App User
Journey

Hlllll @@

2 Wi Mdastzen nu,nyau-oa

Wik A e 2 B T O | R L
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M 8 - TS

Mrd b beuatring




p Entry & Onboarding

Sam

End To End

- - Skips Program Creation = = = = = = = = = = = o

App User
Journey

App Engagement, Continuous Refinement & Exploration, & 2-Week Milestone

wn  ve wn
5

Marming RPoutine




Other tracking apps just give you data.  SoMiBo turns data into meaningful guidance
presented as an empathetic digital coach

1S By
Search

OURA
— | Hi, Logan

81 Sleep Score

8 hr 2 min
Workout detected
Moming Check-in Bedtime Check-in

Cycling ' 13 6 +

430PM (O 36m & 263cCal

- SOMiBo app 1

/o Wemissed -::ju yesterday! Come fit:sh y;our MmeW
check-in or adjust your program schedule. A e S e TS
Adjust your schedule if you're finding it
difficult to complete your activities.

Adjust schedule

78 Sleep Score
8 hr 30 min

550 :
Active calorie burn : Morning Routine

You can reach your goal by walking 2.5 mi min

Activity score Inactive time
91 MW 4h 30m

Check-in

Afternoon
xt TBD




Digital coaching throughout
onboarding

Prior to engaging with the core app experience, users

receive early guidance based on the data they provide

throughout onboarding.

* Encouraging educational tips after key questions in

profile building
« Guidance through goal-setting activity that reflects

user’'s unique results from onboarding questionnaire

<

Personalizing your
sleep goals

Let’s get your goals setup.

Sleep goals

Choose your recommended goals, or if you
don't see what you're lookign for create a
new goal.

B RECOMMENDED

Increase sleep

Focused on improving your ability to
set a bedtime routine and helping
reduce stress-related sleep impacts.

We're here to help

Recognizing the issue is the first step

in solving your issues. We can help

: Review details >
define and meet your sleep goals.

Add to program

Primary goal (©

e RECOMMENDED

Feel Rested in Morning




onr o5 1 in

Action-oriented guidance
embedded alongside data

Core @ Deep @ Awake
@ [

op 12a 3a Ga

® Unexpected wake-up 1

REM

Data is always presented for a clear purpose: celebration

and encouragement or motivation to a specific action that

addresses related issues.

 Sleep analysis contains activity suggestions that address

analyzed sleep issues, with option to add activity to

user's program

« Educational resources surface activities related to the

@® Deep Average

RECOMMENDED FOR YOL

Why Can't | Stay Asleep?

“Odio porttitor tempor a ultricies volutpat

resource’s topic, with option to add activity to user’s

Data provided by Apple Health

program

neque ultrices.”

Lorem ipsum dolor sit amet consectetur,

Ullamcorper vitae a aliquet eget sapien morbi

m Unexpected wake-up

netus. Orci aliquet magna pellentesque sodales.

You woke up during the night, want
to try using a calming sleep sound
tonight?

Ultrices turpis eu sagittis aliquam id interdum mi.

Id amet neque non feugiat dolor eleifend.

Soundscapes Add to Bedtime Routine -+

Relaxation
© 3 min



Continuous evolution at

major milestones
Your program

| Here are some suggested program
adjustments for you.

Major milestones such as the 2-Week in Review offer the

opportunity for users to view larger data trends and pivot S

per the CIPP’S guidance. Adjust your evening routine to
Sleep quality help with some missed check-ins

You slept mostly fair at night, mostly.

* Tracking progress towards goals and suggesting

LEVEL
. . . . . & Nov 6 - Nov 12, 2022
continuing the goal, escalating it, or starting a new one 11 I || You've been really consistent with

your activites. Want to increase

* Tracking behavioral trends of adherence to program the difficulty level?

nme 1Yz Mg 19 MM MY M2

and offering suggestions that might increase overall
GOALS

engagement BEST SLEEP Are you ready to take on another
Thursday goal?

WORST SLEEP MELATONIN

Wednesda
! We think you would benefit from

continuing to take melatonin. Want
to learn more?

AVG. SLEEP
Fair




SoMiBo Companion App Experience

- Market differentiator in supplement market (US/Canada)

- Increased user engagement and retention

- Increase In conversion rates for users purchasing supplements

- Improved sleep outcomes leading to stronger user loyalty and
advocacy

- Optimized supplement use and reduction in user drop-off
(personalized profile, behavior nudges, sleep data insights)

- Improved sleep health metrics for users (wearable integration)
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